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Why You Need SEO

What is the �rst thing you do when you need a

product or have a question? You turn to Google.

You are not alone. On average, before making a

purchase, 89% of B2B buyers  and 81% of B2C

shoppers do the same.

That's why, without a presence in Google, your

business is unlikely to survive.

 Search engine optimization (SEO) is what helps you

get seen in Google.

In this guide, you’ll learn what SEO is and how it

works so you can position your site to succeed.

We hope you �nd this information helpful. If you

have any questions, feel free to reach me at 800-

834-4910 or at inbound281.com.

Mark Parent 
Mark Parent,

President & CEO 

mparent@inbound281.com 

...

http://www.inbound281.com/
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The Basics of SEO for Manufacturers
 This ar�cle �rst appeared on Hubspot.com. Used here with permission.

What is SEO?
SEO stands for Search Engine Optimization. SEO is all about a expanding a

company’s visibility in Google search results. This drives more visitors to the

site, increasing chances for more conversions and sales. SEO is a strategy to

ensure that when someone Googles your product or service, they �nd your

website.

SEO focuses on two things:

Rankings. This is all about how high you rank.

Visibility. This is all about how many of your page ranks.

How Google Ranks Websites and Pages
Google has a single goal: to provide users with the best answers or to their

searches. Every time you use Google, the Google algorithm chooses pages

that are the most relevant. Google ranks the pages, displaying the most

authoritative or popular ones �rst. For ranking, Google analyzes two factors:

Relevancy between the search query and the content on a page. Search engines
assess it by various factors like topic or keywords.

Authority, measured by a website’s popularity on the Internet. Google assumes
that the more popular a page or resource is, the more valuable is its content to
readers.

Over time, Google has identi�ed components to consider when ranking a page

pages or sites. These components form the basis of SEO.



The 3 Basic Components of Google SEO

#1: Technical Setup

For your website to rank in Google, three things happen:

First, Google �nds your pages.

Second, Google scans them to understand their topics and content.
Third, Google add them to its index — a database of all the content it has found
on the web.

Seem simple. Unfortunately, there is a catch. A web page looks different to

humans than it does to Google We see a page as a collection of graphics,

colors and text.

To Google, a page is nothing but text -- coding, programming, written.

That’s where technical setup, also called on-site optimization, comes in. It

ensures that your website and pages allow Google to scan and index them

without any problems.

The most important technical factors Google looks are:

Website naviga�on and links
URL structure
Page speed
Dead links or broken redirects
Sitemap and Robots.txt �les
Duplicate content

 



#2: Content  
 The second component of SEO is content.

Every time you use a search engine, you’re looking information on a particular

issue or problem. The information could be text like a written article or it

could be a video, a product recommendation, and even a business listing.

All of that is considered content. And for SEO, content is what helps you gain

greater visibility in the eyes of Google.

 When it comes to developing content, there are two things to focus on:

Keyword Research
  Content Crea�on & Op�miza�on

Keyword Research

Keyword research is the process of researching and identifying the search

terms users enter into search engines when looking for products, services or

general information.

Thankfully, there are a lot of tools for conducting this research.

You might think, "we know what are products and services are called." but

keyword research goes beyond just product names. Keyword research

discoveries the questions people are asking and the nuanced versions of your

products that people search for.

Keyword research helps uncover the pain points people have that they are

typing into Google.

Keyword research also identi�es the areas where your competitors are strong

or weak in Google search results. In this way, you can identify gaps in the

competitors' marketing that you can take advantage of to rank higher and

generate more traf�c.
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A Growth Agency
Inbound 281 is a full-service, growth-focused digital
marketing agency. We help businesses grow by
improving their marketing to increase sales, revenue
and pro�ts.

We help owners, marketers and sales managers
who are looking for new ideas to help sales hit their
targets. Often times they are frustrated that, after all
the time, efforts and money they have invested,
they’re still not getting the results they were
expecting.

Our sights are set on lead acquisition, lead
conversion, and conversion rate optimization.

We specialize in multi-channel digital marketing,
including content marketing, web design and
development, SEO, pay per click, and social media.

Ready for a Conversation?
What’s your dream result? Let’s get the digital
marketing conversation started!

Looking for new customer acquisition, lead
generation, client engagement or a
competitive advantage? We’re ready to learn more
about your goals so we can help you build a
Marketing Road Map to help you achieve your goals.

Schedule a Conversation

 Inbound 281
2155 Butter�eld Dr., Troy, MI 48084

800-834-4910

www.inbound281.com  
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